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In the following, please find the release of Mercedes-Benz Cars 
concerning worldwide vehicle sales in August 2011: 

 
Mercedes-Benz continues upswing in August with 
sales increase of 7.9 percent 
 
 
 Dr. Joachim Schmidt: 

 “Our sales continued to develop very well in August. 
Germany, as our largest market, was an important growth 
driver, as well as many other markets in which we increased 
our sales considerably.” 

 “All in all, we expect strong sales in the second half of the 
year and want to grow compared to last year.” 

 “Record sales over the past eight months have created a 
very good basis for us to meet our full-year target of selling 
over 1.35 million Mercedes-Benz passenger cars and smart 
fortwo— that’s more than ever before.” 

 Mercedes-Benz strongest premium brand in Germany with sales 
up 23.2 percent; once again record sales in China 

 New C-Class sedan number one in its segment; S-Class best 
selling luxury sedan since the beginning of the year 

 smart fortwo again with sales increase; growth of 6.6 percent 
since January 

 

Stuttgart – Sales of Mercedes-Benz passenger cars continue to rise. In 

August, the brand’s sales were up 7.9 percent compared to the high 

volume achieved in the same month last year. The brand delivered a 

total of 87,384 vehicles (August 2010: 81,010) to customers 
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worldwide. Since the beginning of the year, Mercedes-Benz has 

delivered 798,306 units (January–August 2010: 735,428), 

representing an increase of 8.5 percent and the highest sales figure 

ever attained in this eight months period.   

Dr. Joachim Schmidt, Executive Vice President Sales and Marketing, 

Mercedes-Benz Cars: “Our sales continued to develop very well in 

August. Germany, as our largest market, was an important growth 

driver, as well as many other markets in which we increased our sales 

considerably. All in all, we expect strong sales in the second half of the 

year and want to grow compared to last year. Record sales over the 

past eight months have created a very good basis for us to meet our 

full-year target of selling over 1.35 million Mercedes-Benz cars and 

smart fortwo— that’s more than ever before.”  

New products such as the M-Class and B-Class will generate additional 

momentum in the coming months. The new M-Class will be introduced 

to Europe in November, while sales of the new B-Class will start on 

September 15. “One of the many highlights we’ll present at the IAA 

will be the world premiere of the new B-Class,” adds Dr. Schmidt. 

“Together with three other models of our upcoming premium compact 

car generation, it will set new standards in this segment allowing us to 

capture new customers and markets.” 

Mercedes-Benz grew rapidly in many markets in August. In Germany, 

the brand increased deliveries by more than one-fifth. Sales increased 

by a total of 23.2 percent to 19,412 units (August 2010: 15,754). 

Mercedes-Benz thus remained the strongest premium brand in 

Germany. The SLK and the E-Class coupe were the leading vehicles in 

their class. The new generation C-Class achieved the highest sales 

volume among the premium competitors in the mid-size segment. 

Since January, deliveries totaled 165,523 units (January–August 2010: 
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161,768), 2.3 percent more than in the same period of 2010. In 

Western Europe, Mercedes-Benz surpassed last year’s August figure 

by 13.8 percent (32,940 units; August 2010: 28,951). Besides 

Germany, sales were up in the UK (plus 3.4 percent), France (plus 16.6 

percent), the Netherlands (plus 10.1 percent), and Sweden (plus 31.0 

percent).  

Mercedes-Benz has boosted sales in China (incl. Hong Kong) by 35.8 

percent since the start of the year, expanding at a much faster pace 

than the total market. Deliveries rose to the record level of 120,234 

units (January–August 2010: 88,509). A new record was also posted in 

August with 13,812 vehicles (August 2010: 13,382) being sold. Sales 

thus increased by 3.2 percent compared to the high volume achieved 

in August 2010. The company expects sales to get a further boost in 

the coming months due to the greater availability of single model 

ranges, the ramp-up of local production for the new-generation C-

Class as well as the market launch of new products such as the new 

SLK, the C-Class coupe and the CLS.  

Record sales and remarkable growth in August and during the year to 

date were also achieved in Taiwan (August: plus 6.7 percent, January-

August: plus 40.1 percent), South Korea (August: plus 10.1 percent, 

January-August: plus 16.1 percent), Russia (August: plus 52.8 percent, 

January-August: plus 62.3 percent) and India (August: plus 20.0 

percent, January-August: plus 31.1 percent). Deliveries also rose 

sharply in Brazil in August (plus 40.3 percent) and for the year to date 

(plus 38.4 percent). In South Africa, last month was also a very strong 

one (plus 40.0 percent).   
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In the U.S., sales of Mercedes-Benz vehicles increased by 6.1 percent 

since January (148,409 units; January–August 2010: 139,867). Due to 

model year changeovers particularly among the high volume C-Class, 

sales totaled 18,477 units in August (August 2010: 18,826), nearly 

reaching last year’s level. Beginning in September, the company 

expects further positive impact from the market launch of the new    

M-Class and the new-generation C-Class.  

In August, in particular the SUVs saw sales pick-up and reach new 

records. The M-Class continued to be in great demand even shortly 

before the introduction of its successor, with sales rising by 8.1 

percent in August and 13.6 percent since the beginning of the year. 

Sales of the other SUV models also increased substantially, with those 

of the GLK reaching a new record. The brand sold a total of 16,852 

SUVs in August (plus 16.2 percent); since January, sales have risen by 

28.4 percent.  

Last month, the new C-Class sedan was the top-selling vehicle in its 

class for the fifth month in a row. Sales in the C-Class segment rose by 

9.7 percent in total. The new SLK continued to increase deliveries as 

well (plus 144.6 percent), ensuring its position as the best-selling 

vehicle in its segment. The S-Class was the world’s best-selling luxury 

sedan during the year to date. Since the beginning of the year, sales 

have increased by 11.4 percent to 45,703 units. In the E-Class 

segment, 5.6 percent more vehicles have been chosen by customers 

from January to August (221.682 units). The E-Class convertible did 

especially well, with sales jumping by 50.2 percent. Last month, very 

high growth rates were again posted by the A-Class, sales of which 

climbed 66.3 percent to 8,774 vehicles. The B-Class continued to 

perform well in the year in which its successor will be introduced, with 

sales rising by 7.6 percent during the year to date (73,046 units) 

compared to the same period in 2010.   
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The presentation of the third generation smart fortwo electric drive will 

be another highlight at the IAA. It is available beginning in spring 2012 

in more than 30 markets and provides zero-emission motoring with 

even more driving fun. The current generation of the smart fortwo 

continued to develop positively in August. At 5,778 units, deliveries of 

the two-seater were above last year’s level (August 2010: 5,748). 

Deliveries rose by 6.6 percent since the beginning of the year 

(January–August 2011: 69,073 units; January–August 2010: 64,819). 

In Europe, smart sales developed especially well in Germany and 

France. In the vehicle’s home market, sales increased by 13.0 percent 

to 20,286 units since the beginning of the year. As a result, the smart 

is the best-selling vehicle in its segment during the year to date. In 

France, it attracted 7.1 percent more customers during the same 

period. In China, the innovative two-seater continues to post record 

results, selling nearly four times as many vehicles in the year to date 

than in the period from January to August 2010. In August, sales 

jumped another 141.5 percent.   
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Retail Sales Mercedes-Benz Cars in August 2011
 

August
2011

August
2010

Change
 in %

YTD
2011

YTD
2010

Change
 in %

Mercedes-Benz 87.384 81.010 + 7,9 % 798.306 735.428 + 8,5 % 

   of which: A-/B-Class 13.129 12.068 + 8,8 % 126.791 139.762 - 9,3 % 

C-/CLK-/SLK-Class 27.700 25.260 + 9,7 % 243.258 217.422 + 11,9 % 

E-Class/CLS-Class 24.423 23.160 + 5,5 % 221.682 209.930 + 5,6 % 

S-/CL/SL-Class/ 
SLR/Maybach

5.280 6.020 - 12,3 % 52.615 48.452 + 8,6 % 

ML-/R-/GLK-/GL-/G-
Class

16.852 14.502 + 16,2 % 153.960 119.862 + 28,4 % 

smart 5.778 5.748 + 0,5 % 69.073 64.819 + 6,6 % 

Mercedes-Benz Cars 93.162 86.758 + 7,4 % 867.379 800.247 + 8,4 % 

Western Europe (incl. Germany) 36.834 33.280 + 10,7 % 409.488 405.202 + 1,1 % 

   of which: Germany 21.186 17.936 + 18,1 % 185.809 179.720 + 3,4 % 

NAFTA 21.610 22.040 - 2,0 % 176.054 167.907 + 4,9 % 

   of which: USA 18.882 19.274 - 2,0 % 151.697 144.224 + 5,2 % 

Asia/Pacific 24.850 23.629 + 5,2 % 209.995 167.020 + 25,7 % 

   of which: Japan 2.429 2.375 + 2,3 % 20.322 19.854 + 2,4 % 

   of which: China (incl. Hong Kong) 14.754 13.772 + 7,1 % 127.547 90.370 + 41,1 % 

 
 
This document contains forward-looking statements that reflect our current views about future 
events. The words “anticipate,” “assume,” “believe,” “estimate,”, “expect,” “intend,” “may,” “plan,” 
“project,” “should” and similar expressions are used to identify forward-looking statements. These 
statements are subject to many risks and uncertainties, including an adverse development of 
global economic conditions, in particular a decline of demand in our most important markets; a 
deterioration of our funding possibilities on the credit and financial markets; events of force 
majeure including natural disasters, acts of terrorism, political unrest, industrial accidents and 
their effects on our sales, purchasing, production or financial services activities; changes in 
currency, exchange rates; a shift in consumer preference towards smaller, lower margin vehicles; 
or a possible lack of acceptance of our products or services which limits our ability to achieve 
prices as well as to adequately utilize our production capacities; price increases in fuel or raw 
materials; disruption of production due to shortages of materials, labor strikes, or supplier 
insolvencies; a decline in resale prices of used vehicles; the effective implementation of cost-
reduction and efficiency-optimization measures; the business outlook of companies in which we 
hold a significant equity interest, most notably EADS; the successful implementation of strategic 
cooperations and joint ventures; changes in laws, regulations and government policies, particularly 
those relating to vehicle emissions, fuel economy and safety; the resolution of pending 
governmental investigations and the conclusion of pending or threatened future legal proceedings; 
and other risks and uncertainties, some of which we describe under the heading “Risk Report” in 
Daimler’s most recent Annual Report. If any of these risks and uncertainties materialize, or if the 
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assumptions underlying any of our forward-looking statements prove incorrect, then our actual 
results may be materially different from those we express or imply by such statements. We do not 
intend or assume any obligation to update these forward-looking statements. Any forward-looking 
statement speaks only as of the date on which it is made. 

 
Further Investor Relations information on Daimler is available on the 
Internet via http://www.daimler.com/investors and on handhelds via 
http://www.daimler.mobi/ir. 
 
If you have any questions, please contact our Investor Relations Team: 

Dr. Michael Muehlbayer   Bjoern Scheib  
Tel. +49/711-17-93139   Tel. +49/711-17-95256 
Fax +49/711-17-94075   Fax +49/711-17-94075  
Michael.Muehlbayer@daimler.com  Bjoern.Scheib@daimler.com 
 
Lutz Deus     Alexander Vollmer 
Tel. +49/711-17-92261   Tel. +49/711-17-97778 
Fax  +49/711-17-94075   Fax +49/711-17-94075 
Lutz.Deus@daimler.com   Alexander.Vollmer@daimler.com 
 
Rolf Bassermann    Julian Krell 
Tel. +49/711-17-95277   Tel. +49/711-17-99320 
Fax  +49/711-17-94075   Fax +49/711-17-94075 
Rolf.Bassermann@daimler.com  Julian.Krell@daimler.com 
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